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So…. You’re 
An Author?

Now what?

●Tell Everyone!



What is Public 
Relations?

●The proper definition according to 
the Public Relations Society of 
America is “a strategic 
communications process that builds 
mutually beneficial relationships 
between organizations and their 
public.”



Why Do You 
Need Media 
Relations in 
Your 
Strategic 
Plan for Your 
Book?

●As an author, you need to increase your 
connections, visibility and credibility for you and 
your book

●Building solid relationships is the secret sauce to 
Public Relations which can lead to future media 
opportunities

● It’s not magic, it’s hard work and takes time



What Does 
Media Mean?

*Noun. a plural of medium. ( usually used with a plural verb ) the 
means of communication, as radio and television, newspapers, 
magazines, and the Internet, that reach or influence people widely.

● “Earned” media is NOT paid for
● It is NOT advertising
● Traditional outlets

● TV, radio, newspapers, magazines
● Non-Traditional outlets

● Podcasts – This form of broadcasting is VERY popular 
● Blogs

*Definition courtesy of Dictionary.com



What is An 
Electronic 
Press Kit?

● This is content for media interviews, speaking engagements and 
events

● This should be completed before your book is done
● Biography - one page maximum
● Professional updated headshot
● Press release on your book or an event you will be hosting

● Include quotes by you or the person who is endorsing 
your book

● Media advisory if you host an event – book signing, etc.
● Fact sheet about your company, your book, etc.
● Statistics on the topic of your book – mental health for 

example: This could be stats and an overview of brain 
disorders, etc.



How to 
position your 
book in a 
press release

● This really depends on the subject matter

● For example, if your book is about mental health you can write a 
press release about the latest research findings and include 
information from your book and then pitch to mental health, 
health, parenting, science, lifestyle publications and other media 
outlets

● Be aware of current trends in the news and how it relates to your 
book

● Timing and positioning is everything

● If your book is about fatherhood, then pitching months before 
Father’s Day is ideal so you can line up interviews or TV 
appearances in time for that specific holiday



Press 
Release 
Example



Media 
Advisory 
Example



What Media 
Do You 
Approach?

● Narrow down your subject areas  - science, parenting, health, etc…

● Do research on your desired outlets – local, national and niche 
outlets

● Create a media list which includes the name of the outlet, the 
contact name, email address and phone number

● Use a spreadsheet to stay organized



Custom 
Media List 
Example



How Do You 
Work With 
The Media?

● Understand THEIR news outlet and audience

● Read their publication or watch their content

● Call the media outlet first to confirm the proper contact person

● Email contact person and provide them:
● press release, bio, facts and stats and tell them about yourself and 

your book
● Why is your book important to their audience? Provide value

● Call them a day later to follow up

● Always be gracious and thank the media regardless of the 
outcome for you

● GOOD LUCK!



Why Using a 
PR Agency 
Increases Your 
Chances of 
Success

● Has a proven track record of success

● Positions a person, brand or book appropriately

● Provides more credibility for you than when you represent yourself

● Understands messaging and building awareness

● Values the importance of building relationships/networking with 
the media – loyalty, reliability and serving THEIR audience

● Knows strategy, inside information, timing, pitching, media 
outlets, trends


